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Toyotaline

Corolla speeds past Civic
for spot at the top

Since March, Cﬂmlla had sur assed Ewu: as the #1|
selling compact car in America for 2003, Following the
August sales close, Corolla has solidified its lead:

August Sales for Corolla: 35,551 units
Corolla leads Civic by 20,595 YTD units

Much of Corolla’s recent success has come from
conquesting the traditionally younger Civic buyer.
Accurdin% to Toyota, this is due in part to the sporty
styling of the *5" model. Corolla S has one of the
youngest buyers of all Toyota models capturing those
with a median age of 30 years, There is more said to
be in store with the mid-year introduction of the
2005 Corolla XRS boasting new levels of performance
that will put Civic solidly in Corolla's mirrors for
years (o come,

Source: AutoData Corp | August 2003)

Toyota’s latest turn-on:
New LE.D. dealer sngns

Toyota SI.%FIS are furning
green? Well, not exactly.
How about environmen-
tally advanced?

By urilizing light emit-
::;g diode [‘[f E.D.) '; Ef.‘I'Li

pgy, new Toyota brand

signs will reduce a dealer’s
energy costs $80 to $100
per month. This cutting-
edge illumination tech-
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For the full -.rru*';t visit the Wachowia Center later to

Toyota continues to grow their marketing efforts in an ongoing quest to
reach a diverse audience with its extensive product line. Conill Advertising
(Hispanic) and Burrell Communications (African American) are now joined by
InterTREND Communications covering the Asian market in the U.S. which
represents $269 billion in buying power. Current plans for the '04 model year
include work for Sienna and Camry, targeting both Mandarin and Cantonese
for the Chinese market. Additional marketing for Camry will focus on the

Vietnamese market.

1| The new‘ Tundra Double Cab...it's a BIG e

This fall Toyota will launch the new Tundra Double Cab and
it's BIC. Joining the Re Cab and Access Cab models, Toyota
now offers a complete full-size pickup model line,

“Inch for inch, cubic foot for cubic foot, Tundra Double Cab
makes no concessions to the in terms of size, utility
or passenger comfort,” states Don Esmond, Senior Vice President
and General Manager of the Toyota Division. The new Tundra
Double Cab is three inches taller, four inches wider, with more
than a foot r wheelbase than the Tundra Access Cab. The
Double Cab is six inches longer than the Ford F4150 Super Crew.
The standard bed measures a full seven inches longer than
either Ford F-150 Super Crew or Nissan Titan Crew Cab,

Inside it boasts more rear leg room than the current Ford or
Dodge models can provide with rear seats that are angled 24
degrees vs. 18-21 degrees for the competition for real passenger
comfort. Rear-seat passe also benefit from their own air
conditioning and heating ducts, available DVD entertainment
system and the s first power vertical sliding rear window.

Built in Princeton, Indiana, the Tundra Double Cab comes
with a standard i-FORCE* V8 that pumps out 240 hp and 315
Ib.-ft. of torque and is ULEV-certified. In the near future,
San Antonio, Texas, will become the second home of the
Tundra, with an all-new plant coming online in 2006.

T‘ms fall the launch of the new Tundra Double Cab will include

aigresswe integrated marketing plan that is as BIG as the
truck itself. Consisting of national and local television,
magazines, outdoor, interactive, and innovative lifestyle
activities, the new Tundra Double ‘Cab will get the
communications support it needs to compete against an all-
new Ford F-150 and Nissan Titan. In addition, look for the
Double Cab in the “Toyota Presents Sports [Nustrated’s 50th
ﬂnmwrsa Tour" and at NASCAR events around the country.

ra Double Cab Launch. It's going to be BIG!

“Inch for inch, cubic foot for cubic foot, Tundra Double Cab
makes no concessions to the competition...”
Don Esmond, Senior Vice President and General Manager, Toyota Division




